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A Dream Fulfilled: The Salam Group Story

The Definition OFf Style
The last 53 yeors have headlined Salom Group

ai the region’s lesding relailer cullel and praduc
disiributor. And in the year: lo come, the group

will still hu- Synonymous 'l.l'l'|'|'l :r],r|u und Hﬂn hn:l in
high end corsumer products,

The Broadening Of Style in the Middle East

The group's growth has token o horizentel and
verfical poth, exponding in several forms of
consumer product afferings, irading a: a retail
and wholesale oulfit in Galar and other GCC

states. The group possesses an  extensive
distribution netwerk covering all hypermarkets,
major supermarkets, neighbourhood groceries

and film processing loboraiories,

Salam’s Groups Subsidiaries:

Salam Studio & Stores Company WL, Glabar
Salam Studio & Slores Company LLC., LAE
Selam Studio & Stores Pariners LLC., Oman
Salam Asabia Trading Esfablishment, Kuwail
Solom Troding Enterprizes LLC., Jordan

Properties; The Solam Floza Building alone
represents a lolal land area of 24,000 m2.

Sizing Up Style

Taday Salam is o feafure of many peopla’s [fvms,
It is & major retailer in the GCC managing over
20,000 m? of retail space, emplaying a leam of
over 1000 dedicated employees, serving tens of
thousands of customers. If is fhe mark of high taste
and sophistication in the GCC,

The Flagship Retailer

Solom means shle. Solom means elegance.
Salom means foshion. Solam is all these things
and more, the stondord bearer for retail wervice
pravision in the market. The store i renowned for
bringing the latest lashion and sefting trends,
affering the finest jewellery, the widest and most
excouisite periume range, exclusive luggoge and
trovel wear, joseful home wore ond  soft
furnishings. The store s ale o photographer’s
paradise, with the best comeras and equipment

an offer,

Retail Theropy Redefined

To keep wp with the demands of Its discerning
customers Salom is undergoing a style makeover,
To meat with the compary’s goak of being the
leader in Ihe upmarket retail sector, the company

hos foken the necessory actions and plons o
viswalise this vision.

* The mew Solom retail concept will see the
renavabon of the Salam Plaza, adding allure
and appeal lo wha! i+ a relail landmark in
Dioha,

+ Salom i earmarking the opening of o new
flogship  store  in Dubai  Wefi  City,
incorporating  fthe services of the best
international retail designers.

With branches in Gatar, the UAE and Oman,
Sabam i a fachion authority in the Middle Easl.
The company envisages laking the Salam
expesience to the region and beyond, with new
store openings planned in the near future in Soudi
Arohic, Kuwait and Babrain,

Salam (Retail Stores)

The new Solom concept & on  upmarket
department store  offering  highend  fashion
brands and products.

4u

For the finest perfumes and cosmefics this is the
place lo be. 4U is o Salam owned brand and
concept that specialises is providing io the urbane
GCC up marke! brand name perfumes and
cosmefics, from the worlds perfumeries ond
leading cosmelic houses_ Besides the two branche:
in Glatar, 4U is planning to launch new branches
in ather GCC oounfries in the near futune,

Tep Note
For the city slicker and voung of hear, the mid
markel Top Mole perfume and coimetic thop
brand speaks 1o you. On offer are some of the
latest and frendiest ready to weor perfume and
cosmaefic ranges from all ever fhe world. Top note
is succensfully operating in Glotar and Oman
markel:. Expansion plans in olher GOC couniries

are being exploned fon.

Hi-rez

Through Hirez, o futuwistic and high fechnology
photography concepd, first lounched in Dubai, the
photographic enthusiast is never far away from
his source of fantastic photography. Hivez offers
the best gear in pholography, brand nome
comeras, lenses, fripods and other necessary
photography.

Franchize Operations

To strengthen its posifion and leadership in the
markels, Salam is ever on the lookaut for famiastic
franchise opporfunities,  3olam  fodoy s
synanymous with leading franchises and runs
sevaral world-closs boutigues in Gater and the
UAE. The list of franchise nomes under Salam’s
umbrella leaves an impression: Escada, Joop and
Gerry Webber; the siores are o foshionisha's
paradise.
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Ot the Brands Represented by Salam Group
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Total retail area: 22,650m?
Qatar - 12,250 m? - UAE « 8,640 m? - Oman - 1,760 m?

The tetal number of BFANAS in wholessle and retail: 150

Estimated number of [Oy@1l customers: 30,000
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Sales Revenues 2002-2005
* 2005 is projected
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